
Informatica MDM — Relate 360 

Transform Big Data Into Big Value With Master Data Management

From customer experience innovations to advances in patient care, fraud detection, and border 

control, big data holds the potential to tackle the most thorny problems in any industry. However, 

while 15 percent of organizations have achieved their potential, the opportunity exists for the 

remaining 85 percent of big data projects to realize the true business value of big data. As many 

as 85 percent of big data projects fail.1 

While the ever-growing volume, velocity, and variety of data are creating new challenges 

for organizations, managing data as an asset and focusing on data quality still provide the 

biggest opportunities. Organizations that want to stay competitive and relevant in today’s fickle 

marketplace need to take a strategic approach to managing their data. The most disruptive, 

successful enterprises have transformed big data from its mere potential into a powerful resource 

for maximizing business results.

By taking a strategic approach to data quality, organizations can ensure their data lakes do not 

become data swamps. 

Digital transformation is a relentless reality. And organizations are either driving it or reacting to it. 

Regardless of whether you’re aiming for a competitive edge or defending against disruptive forces, 

a true commitment to data management is required. 

It’s now possible to power digital transformation with the huge volume of data flowing through 

your organization in varying formats from social media, mobile, cloud, IoT, and big data. 

For example, with customer data, there are many variables to consider: 

• Existing relationships among customers, prospects, their households

• The products they own

• The products they are considering buying

• The channels they use

• And more 

1 TechRepublic. “85% of big data projects fail, but your developers can help yours succeed.” Matt Asay. November 10, 2017

Key Benefits
• Match duplicate customer 

information within and  
across big data sources to  
create trusted and relevant 
customer views

• Identify and visualize customer 
relationships including 
households, customer groups, 
social networks, and more

• Create enriched customer 
views that include customers’ 
transaction and interaction data

• Search and find records in real 
time about your customers and 
their relationships
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Challenges grow exponentially once you factor in supplier, product, and location data. A 

successful data-driven digital transformation flourishes with trusted, relevant, authoritative  

data in your data lake.

MDM is the Glue That Provides Actionable Relationship Insights
Master data management (MDM) acts as contextual glue. It helps give you the context to 

understand the relationship between customers and other types of data (e.g., products purchased, 

location information, sales interactions). A holistic, disciplined approach to big data management 

can result in substantial benefits, such as: 

• Increased conversions from marketing campaigns by personalizing the next best offer

• Individualized medical treatment by analyzing patient records spanning a range of  

care in healthcare

• Improved fraud detection by identifying illegitimate transactions and activity patterns in  

financial services

• Real-time discovery of suspect profiles for law enforcement and border control agencies  

by detecting relationships across location patterns and other data 

Building a Foundation to Maximize the Value of Big Data
Because of the potential, the past few years have seen many new technologies emerge to 

leverage the value of big data. These big data technologies have dramatically lowered the 

complexity of analytics. Designed to manage data natively in a big data environment, 

Informatica® MDM – Relate 360 allows organizations to link business-critical master data about 

customers, products, suppliers, and more to data that’s captured from behaviors, transactions, 

and interactions. 

Out of billions of records, representing tens of millions of people, MDM – Relate 360 can identify 

the links between customers, their households, their social relationships, their online activity, and 

more. By layering demographic, geographic, and psychographic data on top of those associations, 

organizations can truly build a complete 360-degree view of customers and their relationships—a 

view that serves as the data management foundation to drive new insights and address the most 

complicated questions businesses ask today.

MDM – Relate 360 combines structured and unstructured, traditional databases, and big data in 

a cost-effective, highly scalable, and high-performing architecture. As a result, marketing, sales, 

customer service, and other customer-facing employees can have trusted data at their fingertips. 

This access to trusted data helps both data scientists and business users make better informed 

decisions, leading to operational efficiencies, revenue growth, and improved customer experience.
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Figure 1: Sample Relationship Exploration View of Customer in Informatica MDM – Relate 360

Key Features
Big Data Matching: Reveal Hidden Value in Your Data

MDM – Relate 360 matches and links information within and across data sources in a big data 

environment. It lets you detect nonobvious relationships from your internal and external big  

data sources to complete your 360-degree view of your data. The holistic view connects the 

dots that allow you to predict your customers’ current and future needs. For example, it can link 

purchases to an address, so you can better understand which other products are best to offer  

a household. In this way, it efficiently uses your big data to map households, products, influencers, 

and social connections.  

Data Visualization: Visually Explore Data Relationships

By visually representing data relationships, MDM – Relate 360 reveals opportunities for business 

users to improve outcomes across all stages of the customer’s lifespan. Powered by graph 

visualization technology and integrated with MDM – Customer 360, MDM – Relate 360 provides 

intuitive ways to interact with customer, transaction, supplier, product, and other internal and 

external data. Business users can aggregate data, toggle filters, and interactively confirm answers 

to their questions about data relationships. They gain the ability to look at a customer’s profile and 

see underlying associations that can help predict and recommend the next best action. 
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About Informatica

Digital transformation 
changes expectations: better 
service, faster delivery, with 
less cost. Businesses must 
transform to stay relevant 
and data holds the answers.

As the world’s leader in 
Enterprise Cloud Data 
Management, we’re prepared 
to help you intelligently lead— 
in any sector, category or 
niche. Informatica provides you 
with the foresight to become 
more agile, realize new growth 
opportunities or create new 
inventions. With 100% focus on 
everything data, we offer the 
versatility needed to succeed.

We invite you to explore 
all that Informatica has 
to offer—and unleash the 
power of data to drive your 
next intelligent disruption.

Contextualized Data: Improve Big Data Analytics

MDM – Relate 360 connects master data to new data types and data sources, such as 

transactions, interactions, and the Internet of Things (IoT). It enhances the quality of big data 

analytics by removing inconsistencies and duplicate information. And it validates the data, 

enriches profiles, and organizes the relationships. What’s more, it provides context, which 

is an absolute must to ensure companies get insights into customer intent, so they can act 

accordingly. For example, when a lead comes in from a marketing campaign, you can better 

identify if it’s a new lead, a known lead, or an existing customer. This gives you the precise context 

needed for proper customer engagement. 

Scalability: Optimize Big Data Management

MDM – Relate 360 helps you get to the answers more quickly by combining the scalability and 

performance of big data environments with industry-leading master data management, artificial 

intelligence (AI), and machine learning. It provides rapid results by processing billions of records 

in hours, not days or weeks. It improves employee efficiency and empowers business users by 

providing accurate information from new data sources that can now be mastered. In addition, 

the elastic nature future-proofs your MDM investments and allows you to scale to growing data 

volumes, however large they may be. Our streaming API for big data ingestion enables real-time 

data consumption, while the secure APIs allow organizations to embed big data insights into the 

marketing, sales, and customer service processes that rely on trusted data.

About Master Data-Fueled Applications

Informatica’s master data-fueled applications include MDM – Customer 360, MDM – Product 

360, MDM – Supplier 360, and MDM – Relate 360. Through the Customer 360 dashboard, Relate 

360 enables organizations to visualize the relationship information in a new, smart, interactive, 

graphical way. The master data-fueled applications incorporate end-to-end master data 

management that combines proactive data quality, holistic data governance, end-to-end data 

integration, and Data as a Service Contact Data Verification and Data Enrichment.
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