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https://www.newvoicemedia.com/blog/the-multibillion-dollar-cost-of-poor-customer-service-infographic
https://www.newvoicemedia.com/blog/the-multibillion-dollar-cost-of-poor-customer-service-infographic

= ARZ, 012 7o
222 St SO 8300'I
=3 0| 1| -8
N



https://www.customerexperienceboard.org/resources/factshttps://www.customerexperienceboard.org/resources/facts
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http://resources.moxiesoft.com/rs/moxiesoft/images/Business_Impact_Of_CX_2014.pdf
http://resources.moxiesoft.com/rs/moxiesoft/images/Business_Impact_Of_CX_2014.pdf
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https://www.informatica.com/lp/the-business-case-for-contact-data-verification_3177.html?Source=Slideshare
https://www.informatica.com/lp/the-business-case-for-contact-data-verification_3177.html?Source=Slideshare
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https://www-03.ibm.com/press/us/en/pressrelease/43440.wss
https://www-03.ibm.com/press/us/en/pressrelease/43440.wss

2L} Of 1 B2B B O] E{ 9|
70% O| 40 A & Z X{5}7}

HFAH |.—l OIO|:|.=I I:lx.”l—

A——-1T1T T

3 01 = [[HEEH\ = 2 L

HOjEf -

¢ Biznology, B2B | O| B X &} &l =& C{ O -
TOiAFZFQIZ7FE Q 20153 2& 13¢



https://biznology.com/2015/02/b2b-data-decay-list-rental-buyer-beware
https://biznology.com/2015/02/b2b-data-decay-list-rental-buyer-beware
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http://www.convinceandconvert.com/convince-convert/15-email-statistics-that-are-shaping-the-future
http://www.convinceandconvert.com/convince-convert/15-email-statistics-that-are-shaping-the-future
https://www.dnb.co.uk/content/dam/english/dnb-solutions/risk-management/whitepaper_registration_management.pdf
https://www.dnb.co.uk/content/dam/english/dnb-solutions/risk-management/whitepaper_registration_management.pdf
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http://futureofmarketing.eiu.com/briefing
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https://www.informatica.com/lp/the-business-case-for-contact-data-verification_3177.html?Source=Slideshare
https://www.informatica.com/lp/the-business-case-for-contact-data-verification_3177.html?Source=Slideshare
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