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Housekeeping Tips
-
I ¢ e

» Today's Webinar is scheduled for 1 hour

» The session will include a webcast and then your questions will be answered live at the end of the presentation
» All dial-in participants will be muted to enable the speakers to present without interruption
» Questions can be submitted to “All Panelists" via the Q&A option and we will respond at the end of the presentation

» The webinar is being recorded and will be available to view on our INFASupport YouTube channel and Success Portal.
The link will be emailed as well.

Please take time to complete the post-webinar survey and provide your feedback and suggestions for upcoming
topics.
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Feature Rich Success Portal

A Q

Bootstrap trial and Enriched Customer
POC Customers Onboarding
experience
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Product Learning
Paths and Weekly
Expert Sessions

O

N

Informatica
Concierge with Chatbot
integrations

Tailored trainingand
content
recommendations
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Success Portal Communities & Support

https://success.informatica.com https://network.informatica.com
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Documentation

https://docs.informatica.com

University

https://www.informatica.com/in/servic
es-and-training/informatica-
university.html
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Safe Harbor

The information being provided today is for informational purposes only. The
development, release, and timing of any Informatica product or functionality

described today remain at the sole discretion of Informatica and should not be

relied upon in making a purchasing decision.

Statements made today are based on currently available information, which is
subject to change. Such statements should not be relied upon as a
representation, warranty or commitment to deliver specific products or

functionality in the future.
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Agenda

Business challenges- CRM
Build effective Customer Data Strategy

How operationalizing MDM can accelerate your business processes

Use Case- Publish data from MDM to Salesforce
MDM integration with [ICS-CAI

Live Accelerator Demo —MDM-Business 360 for CRM
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Building CRM strategy

Cracks in the CRM solution

“*Incomplete Archaic Data

( BAD DATA IS...
j B
| = = = =

“*Many Enterprise have multiple CRM'’s

% Mergers & Acquisition migration Gotcha

% Fragmented info across apps

+ Duplicate or multiple Versions of same customer

i

How many John
Smiths really?




CRM-What is getting in the way...

Why can’t | get
clean and consistent
customer information?

Why can’t | see our
customers’ total
relationship with the
company?

Why can’t | access all

_ Poor
customer transactions visibilit

and interactions? y
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Data quality problems cost U.S. businesses more than

$600 billion a year.

Source: TDWI

95% of enterprise data is
unusable because it's not integrated.

Source: Forrester

Median Fortune 1000 company could

boost revenue by $2.01B by
increasing data usability 10%.

Source: University of Texas
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Valuable information changes and degrades....

240 companies

5,769 people
T change addresses

change jobs

2,748 people °\ /° 150 companies

change address Data Degrades change numbers
27% per year
o— —0
515 people 61% in 2 years
get married

104% in 3 years!

263 people 20 companies
get divorced / l \° close their doors

12 companies
open their doors

186 people " 4 companies
(tj)eclsre 112 =i change names
ankruptcy executives
change jobs
Source: D&B, US Census Bureau, US Department of Health and Human . .
© Informatica. Proprietary and Confidential. Services, Administrative Office of the US Courts, Bureau of Labor Statistics, G Informatlca
Gartner, A.T Kearney, GMA Invoice Accuracy Study



Business challenges- CRM

Build effective Customer Data Strategy

How operationalizing MDM can accelerate your business processes

Use Case- Publishing data from MDM to Salesforce

MDM integration with IICS-CAI

Live Accelerator Demo —MDM-Business 360 for CRM
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CRM+MDM Strategy

Fuel CRM with Trusted Data Insights-

Advantages of CRM & MDM Strategy

- MDM provides a trusted CRM environment Informatica MDM
+ MDM consolidates and provides the best of Master Data Management
breed data Deliver Timely, Trusted, Relevant Master Data
« Customer information that is reliable ;ﬂ -
£ N —
- MDM improves the overall Data Quality of the 1@ \3)Access i '-—11
CRM - . -@)Cleanse
MDM brovides Hierarch g = (2) Model RN
. provides Hierarchy management an 2 ) o N )
integration into CRM c y: / -\ rf'i-'-?b =
S ! Master | | A %)
o EAR \ Data \ L (2 Enrich 9
£ e 00 [__<\q_ NN \2,/ =hrie
—_— {é} — o % -'(831 Relate L/\\h !
— e — » " _ ' 0QQ

API's Salesforce Automation

MDM



Business challenges- CRM
Build effective Customer Data Strategy

How operationalizing MDM can accelerate your business processes

Use Case- Publishing data from MDM to Salesforce
MDM integration with [ICS-CAI

Live Accelerator Demo —MDM-Business 360 for CRM




Operational

j j Live after Go Live —Operationalizing your MDM Implementation

Incoming

@ (‘ Informatica
Sources

L

< \Z
OOO D

MASTER DATA
MANAGEMENT -

e
\/|

Dashboard Utilization-Track Master integration
Real Time

b

\

Leverage Informatica
BES + CAl service for
Real time Integration

APls

b

o)

.

%

SiEBEL

salesforce

ORACLE

N

Legacy
Systems

J




Operationalizing your MDM Implementation(Cont)

8.5 8
8

+ Maximize extensibility to new
applications(CRM'’s) & data sources

Onboard more data sources(CRM'’s) which can
be integrated with MDM and “best of breeds”
consolidated data can finally be pushed to
downstream applications for trusted insights

m?’;@“+
2‘_—4[[:&1) 9 o+’,=
o8 Ty e o‘a

Cross-selling

*Customer Experience

Determine next best action for
customers delivering state of art
experience from consolidated accurate
data obtained from multiple CRM’s and
on demand accessible via BES Api's.

Continuous outbound integration with
MDM ensures its everlasting stickiness
by maintaining best of breed data from
multiple sources and can be used to
fuel analytics on demand and deliver
trusted data to right executives at right
time.
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Use Case- MDM Real time integration with Salesforce

@ tovteon ‘I\/IDI\/I Entity 360
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APIl- Business Entity Services &Types

I: = Sl E]']ll
" 3 _ . Metadata Business Entities Tasks
SPRIGRONS Entity 580 Ul Applications MDM Powered Apps

) + Get Business Entity Metadata + CRUD + CRUD
Business Ent!’ty Services  Get Business Process + Smart Search, Suggester + Promote, Complete
(REST ,EJB and SOAP based interfaces) Management (BPM) Metadata o s e
I. * Get Related

Business Entity
+ Read, Update, Delete Matched

I € B = 00 o st I

localhost-orcl-REPRO
cs-rest xsd (urn:cs-rest informatica mdm)

ey R SOAP URL (request in SOAP):

eofniagud fren:catypan infustion st http://localhost:8080/cmx/services/BEServices/localhost-orcl-DS_UI1
cs-ors xsd (umn:cs-ors.informatica.mdm)

e REST URL: http://localhost:8080/cmx/cs/localhost-orcl-

DS_UI1/Person?action=meta

1 ost-orcl- O .w



Informatica MDM for Salesforce Accelerator % o [E

API's Salesforce Automation

Data Source/Inbound MDM-Business 360 lICS-CAI B e RS
Outbound Integration

Marketing data GIJEEGENEE. RS
w ------t------m;.... ..
Customerdata [ascllN s 5 =
Swng ' 4.
: .'.|;-)(t")rct.-;'-“|"| :‘)ISCOVGF Cleanse “‘ o ) _
Product data S . L . \ 9 . Cloud Application Integration Service =
- 5 1 . ool
Legacy 5 ﬁ ooo
L - - ¥ salesforce
SaleS data " —| ------- :. -: (} Informatica (l} Informatica
J —| aaan l :‘ Relate MASTER DATA Enrich .5 Cloud Process Server Secure Agent Process Server
xxX data oF g Legacy N eeeee x>: MANAGEMENT @Q I Scalable Multi-Tenant Service Scalable On-Premises Server
System x ‘
s
Dashboard Utilization-Track Master integration ‘
s ror. B e Real Time
XXX data Third Party Data
—=
xxx data s = = - = ‘
E ‘ MDM =
Dashboard .. - = |

xxx Data £ % REUTERS

Govern

Informatica
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5T BCse ERNes EIHR B Solestorce B Apache EIMisc B Personal

MDM-Person-Consumer i

Design

Argon node

Assign Empty
Response

Resord

Empty
o5t

Past call

1¢ Q Q
Assign [
e ) - o * i Q)
erson-Consumer Properties [
A Oupuforar (@ Filds () Wholo paylood
Outou Foch (2] +
Name Type Description Iniial Value
A
o_FmptyResponse Text
raet first Initialize
Add Contact . Update
cad fram - variables for P

Processedilag



‘> Informatica Application Integration v INFA iPaaS CST v

- % Salesforce-OAuth2 Valid - Tt | E/ : °

Properties Event Sources Event Targets Metadata

Connection Test: -~
B OData-Enabled

OData Cloud Access
Enabled:

Allowed Users for
OData:

Allowed Groups for
OData

Authentication:

Authentication Type: | OAuth |7|

Name Value Description

Enter the Salesforce OAuth authorization URL. Defaull value for production is
Authorization URL * https:/llogin salesforce.com/services/oauth2/authorize hitps-//login salesforce com/services/oauth2/authorize. For Sandbox, use htitps://test salesforce.com
Iservices/oauth2/authorize.

L n 3 Enter the OAuth token request URL. For production, use https //login_salesforce com/services/oauth2
[okeniRequestERIS https./llogin salesforce.com/services/oauth2/token Htoken. For sandbox, use https:/test salesforce com/services/oauth2/token
Session Duration: 60 Enter the number of minutes to wait before refreshing the sassion. Default is 60 minutes
" Authorized "
Authorization Status: The last update was by rkinnera_iniicsest0 on 2020-07-17 1711 Indicates the current status and the ast time that authorization was completed
Authorize Access Authorize Click to initiate the authorization workflow using OAuth

© Informatica. Proprietary and Confidential. 4‘ |nfOI’matlca




[|ICS-CAl
services
execution
schedule

Execution Schedule

Execution Schedule
Mama: MDM.-SF.CAI
Frequency: Infraday
Schedule Options: Exgcute every. 2 minutes
Only botween (GMT) |04 30 00
Ranpthom: kip if sunning
3 Teeminate ff running
) Croste now process
Vet Tpe I BPEL Senvice
% IPD Process
Select Service: MOM-Parsan-Consumer
POST Body:

“in_query” “sction=queny”,
“in_flses” “fittar
“in_posipgan”
b

and | 153000

matica

Process Schedules

Logs

Server Configuration

Deployed Assets
Process Server Health

Process Metrics

42 (hhemen s5)

{
“in_bASSUAL™ "Nty Mingestock s 27 242 cmucs POBI-MS_0027 751 45AParsorf
ory’

B« Processes | Cloud

Processes [500)

Updated 4:05 P 15T / 10:35 AmUTC 3 §7

0 Neme Version Stari Date End Date Stalus

O & MDM-Per 2 2020/9/11 10:34:00:954 AM 2020/9/11 10:34:03:480 AM Completed
O & 2 2020/9/11 10:32:00:952 AM 2020/9/11 10:32:03:560 AM Completed
In) o a-Consumer 2 2020/9/11 1030:00:950 AM 2020/9/11 10:30:03:473 AM Complered
m] ® MDM-Person-Consumer 2 2020/9/11 10:28:00:248 AM 2020/9/11 10:28:03:451 AM Completed
[0 489018772716277744 Q: ADM-Person-Consumer 2 2020/9/11 10: 246 AM 2020/9/11 10:26:03:579 AM Completed
O 4890182 g MDM-Person-Consumer 2 2020/9/11 10:24:00:944 AM 2020/9/11 10:24:03:488 AM Completed
[0 489017766066 2 MDM-Person-Consumer 2 2020/9/11 1022:00:942 AM 2020/9/11 10:22:06:241 AM Completed
[ 489017262741671936 & 2 2020/9/11 1020:00:940 AM 2020/9/11 10:20:03:396 AM Completed
[m] 416803328 & 2 2020/9/11 10:18:00:938 AM 2020/9/11 10:18:03:482 AM Completed
D 091934720 o n-Consumer 2 2020/9/11 10:16:00:936 AM 2020/9/11 10:16:03:587 AM Completed
[ 489015752767066112 @ MDM-Person-Consumer 2 2020/9/11 10:14:00:934 AM 2020/9/11 10:14:03:505 AM Completed
[ 489015249442197504 g MDiM-Person-Consumer 2 2020/9/11 10:12:00:932 AM 2020/9/11 10:12:03:610 AM Completed
O 489014746117328896 o 2 2020/9/11 10:10:00:929 AM 2020/9/1110:10:03:443 AM Completed
O 489014 92460258 8 2 2020/9/11 10:08:00:928 AM 2020/9/11 10:08:03:391 AM Completed
[0 489013739463397376 & 2 2020/9/11 1006:00:924 AM 2020/9/11 10:06:17:446 AM Completed
O 489013235138528769 a son-Consumer 2 2020/9/11 10:04:00:923 AM 2020/9/11 10:04:03:389 AM Completed
O 489012732813860160 & MDM-Person-Consumer 2 2020/9/11 10:02:00:921 Am 2020/9/11 10:02:03:485 AM Completed
[0 4890122294 & -Person-Consumer 2 2020/9/11 1006:00:219 AM 2020/9/11 10:00:03:449 AM Complered
[0 489011726163922944 & -Person-Consumer 2 2020/9/11 09:58:00:917 AM 2020/9/11 09:58:03:404 AM Completed
[ 489011222834860032 A 2 2020/9/11 09:56:00:913 AM 2020/9/11 09:56:03:452 AM Completed
1-25 of 500 1 | of 20 llams per Poge: | 25

Select Service:
POST Body:

| MDM-Person-Consumer |

{

“in_baseURL" "http:/fingcsdock1:27242/cmx/cs/PDB01-MS_D02775145A/Persort,
"In_query": "action=query",

“in_filter": "filter=Processedfiag=N",

“in_posiparam™ "sysiemName=Admin"

}

BES api

S ampl e ‘ Informatica




Dashboard Utilization-Track master integration in real time

L1
API's Salesforce Automation

MDM

= § Home

® 20200812

Raview changes in Fersen

Reviaw changes in Parsen Final Review Mermal ® 20200729 odmin
Fevigw changes in Parsan Final Review Mema ® 2020.07-20 admin
1-3 of 3 1osks Fage| 1 of 1 Tasks pet page: | 5 ~

Track Master Integration

St Rowld  Business Enfity LasMame DisplayMame MName Intograted with Salesfoce

1 501923 Persan M dddd ¥

2 501925 Person aighevendkinn crve i Salesforce Integration Stats

3 521922 Pensan homal2ABROL kamal2 ¥

4 521924 Person I kamal ¥ ® Processed
5 521925 Persan komalBengakur kaemal ¥

6 521926 Perion amalbren kasmal ¥ @ Inprogress
7 521927 Person rexggervendrakinnera ragavend ¥ 2 Failed

8 521928 Porson okinnn g ¥

@ 521979 Persan sharmildovi sharmil ¥

10 521930 Parson kdnnae mharhkianara rakash ¥

11 521932 Paran ARROL kamalesguABROL kamalstiga ¥

17 521933 Paison ; s e i ¥

13 521934 Person [ kamall ¥

14 521938 Persan Bean kenal ¥

15 541921 Person ARROL komalABRCH kaemal ¥

17 641921 Penon 10sep demaiics | Dsep demoiics ¥

18 641922 Person h odnsiphifips B

19 841923 Porsan philips 1 godrojphilips1 gadrej ¥

R B Tl el L A %
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“CRM leaders must understand
the benefits of the MDM
discipline to CRM and make it
part of their CRM strategy.
MDM is critical to enabling CRM
leaders to create the 360-
degree view of the customer
required for an optimized
customer experience."

- Gartner

© Informatica. Proprietary and Confidential.

Using Informatica
for MDM is like

using Salesforce
for CRM

- Michael Eggers, Head of Sales
Operations, Amazon Web Services (AWS)
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Thank You!
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