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Housekeeping Tips 

 Today’s Webinar is scheduled for 1 hour

 The session will include a webcast and then your questions will be answered live at the end of the presentation

 All dial-in participants will be muted to enable the speakers to present without interruption 

 Questions can be submitted to “All Panelists" via the Q&A option and we will respond at the end of the presentation 

 The webinar is being recorded and will be available to view on our INFASupport YouTube channel and Success Portal. 
The link will be emailed as well. 

 Please take time to complete the post-webinar survey and provide your feedback and suggestions for upcoming 
topics. 



Feature Rich Success Portal 

© Informatica. Proprietary and Confidential.

Product Learning 
Paths and Weekly 
Expert Sessions

Bootstrap trial and 
POC Customers

Informatica
Concierge with Chatbot 

integrations  

Enriched  Customer 
Onboarding 
experience  

Tailored training and 
content 

recommendations 
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More Information

Success Portal

https://network.informatica.com

Communities & Support Documentation

https://www.informatica.com/in/servic
es-and-training/informatica-
university.html

University

https://success.informatica.com https://docs.informatica.com



5 © Informatica. Proprietary and Confidential.

Safe Harbor

The information being provided today is for informational purposes only. The 

development, release, and timing of any Informatica product or functionality 

described today remain at the sole discretion of Informatica and should not be 

relied upon in making a purchasing decision.

Statements made today are based on currently available information, which is 

subject to change. Such statements should not be relied upon as a 

representation, warranty or commitment to deliver specific products or 

functionality in the future.
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Agenda

Business challenges- CRM

MDM integration with IICS-CAI

How operationalizing MDM can accelerate your business processes

Use Case- Publish data from MDM to Salesforce

Live Accelerator Demo –MDM-Business 360 for CRM

Build effective Customer Data Strategy



Building CRM strategy

Cracks in the CRM solution

Incomplete Archaic  Data

Many Enterprise have multiple CRM’s

 Fragmented info across apps

 Duplicate or multiple Versions of same customer

Mergers & Acquisition migration Gotcha
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CRM-What is getting in the way…
Why can’t I  get 
clean and consistent 
customer information?

Median Fortune 1000 company could 

boost revenue by $2.01B by 
increasing data usability 10%.
Source: University of Texas

Why can’t I see our 
customers’ total 
relationship with the 
company?

Data 
Silos

Poor 
visibilit

y 

95% of enterprise data is 
unusable because it’s not integrated.
Source: Forrester

Bad 
Data

Why can’t I access all 
customer transactions 
and interactions?

Data quality problems cost U.S. businesses more than 

$600 billion a year.
Source: TDWI 
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Valuable information changes and degrades….

• 5,769 people  
change jobs

• 2,748 people 
change address

• 515 people 
get married

• 263 people 
get divorced 

• 186 people 
declare 
bankruptcy

Source: D&B, US Census Bureau, US Department of Health and Human 
Services, Administrative Office of the US Courts, Bureau of Labor Statistics, 
Gartner, A.T Kearney, GMA Invoice Accuracy Study

• 240 companies 
change addresses

• 150 companies 
change numbers 

• 12 companies 
open their doors 

• 20 companies 
close their doors

• 4 companies 
change names• 112 

executives 
change jobs

27% per year

61% in 2 years

104% in 3 years!

Data Degrades
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Business challenges- CRM

MDM integration with IICS-CAI

How operationalizing MDM can accelerate your business processes

Use Case- Publishing data from MDM to Salesforce

Live Accelerator Demo –MDM-Business 360 for CRM

Build effective Customer Data Strategy



CRM+MDM Strategy

Advantages of CRM & MDM Strategy

• MDM provides a trusted CRM environment

• MDM consolidates and provides the best of 
breed data

• Customer information that is reliable

• MDM improves the overall Data Quality of the 
CRM

• MDM provides Hierarchy management and 
integration into CRM

Fuel CRM with Trusted Data Insights-
Informatica MDM



Business challenges- CRM

MDM integration with IICS-CAI

How operationalizing MDM can accelerate your business processes

Use Case- Publishing data from MDM to Salesforce

Live Accelerator Demo –MDM-Business 360 for CRM

Build effective Customer Data Strategy



Live after Go Live –Operationalizing your MDM Implementation

MASTER DATA
MANAGEMENT

Operational

Legacy  
Systems

Incoming 
Sources

Leverage Informatica 
BES + CAI service for 
Real time Integration



Operationalizing your MDM Implementation(Cont)

• Maximize extensibility to new 
applications(CRM’s) & data sources

Onboard more data sources(CRM’s) which can 
be integrated with MDM and “best of breeds” 
consolidated data can finally be pushed to 
downstream applications for trusted insights 

•Customer Experience 

Determine next best action for 
customers delivering state of art 
experience from consolidated accurate 
data obtained from multiple CRM’s and 
on demand accessible via BES Api’s.

•Achieve high ROI in early phases

Continuous outbound integration with 
MDM ensures its everlasting stickiness 
by maintaining best of breed data from 
multiple sources and can be used to 
fuel analytics on demand and deliver 
trusted data to right  executives at right 
time.



`

Demo
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Use Case- MDM Real time integration with Salesforce

API- Business Entity Services

MDM Entity 360
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API- Business Entity Services &Types  
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G o v e r n

Informatica MDM for Salesforce Accelerator  

Data Source/Inbound

Marketing data

Product data

Sales data

xxx data

xxx data

xxx data

xxx Data

Customer data

Applications

Legacy

Third Party Data

CIF &
Legacy  
System
s

Match

Enrich

Merge

Cleanse

Relate

Model

Discover

MDM-Business 360

MASTER DATA
MANAGEMENT

Data ConsumersIICS-CAI 
Outbound Integration

MDM 
Dashboard
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IICS CAI based 
Integration 
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OAuth based Authentication mechanism
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IICS-CAI 
services 
execution 
schedule

BES api
sample
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Dashboard Utilization-Track master integration in real time
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“CRM leaders must understand
the benefits of the MDM
discipline to CRM and make it
part of their CRM strategy.
MDM is critical to enabling CRM
leaders to create the 360-
degree view of the customer
required for an optimized
customer experience."
- Gartner



Questions?

?
Customer Success Technologist

Kamal Abrol-Speaker
Ragavendra Kinnera- IICS Panelist



Thank You!
• Customer Success Technologist
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