
`

Oct 26, 2021

Solve Product Data Challenges with
Informatica P360 MDM

Sourya Dass – Solutions Architect

Dilip Yeluguri - Principal Customer Success Technologist



Housekeeping Tips 

Ø Today’s Webinar is scheduled for 1 hour

Ø The session will include a webcast and then your questions will be answered live at the end of the presentation

Ø All dial-in participants will be muted to enable the speakers to present without interruption 

Ø Questions can be submitted to “All Panelists" via the Q&A option and we will respond at the end of the presentation 

Ø The webinar is being recorded and will be available on our INFASupport YouTube channel and Success Portal - where 
you can download the slide deck for the presentation. The link to the recording will be emailed as well. 

Ø Please take time to complete the post-webinar survey and provide your feedback and suggestions for upcoming topics. 

https://success.informatica.com/explore/tt-webinars.html


Feature Rich Success Portal 
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Product Learning 
Paths and Weekly 
Expert Sessions

Bootstrap trial and 
POC Customers

Informatica
Concierge

Enriched  Customer 
Onboarding 
experience  

Tailored training and 
content 

recommendations 
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More Information

Success Portal

https://network.informatica.com

Communities & Support Documentation

https://www.informatica.com/in/service
s-and-training/informatica-
university.html

University

https://success.informatica.com https://docs.informatica.com
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Safe Harbor
The information being provided today is for informational purposes only. The 

development, release, and timing of any Informatica product or functionality 

described today remain at the sole discretion of Informatica and should not be relied 

upon in making a purchasing decision.

Statements made today are based on currently available information, which is 

subject to change. Such statements should not be relied upon as a representation, 

warranty or commitment to deliver specific products or functionality in the future.
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Introduction to Product 
Information Management

Sourya Dass – Solutions Architect
Dilip Yeluguri - Principal Customer Success Technologist

MDM - Product 360 



Challenges Faced by 
Companies
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Common Product Data Challenges

Compliance 
Issues

Operational 
Inefficiencies

Bad Customer 
Experience

Slow Product 
Introduction Poor Product 

Data Quality



Need to 
improve data 
quality from 
suppliers and 
streamline  
collaboration!

Show me the 
data that will 
help me to take 
the right action 
on tasks, fast.

I need to improve our 
ecommerce 
classification and 
bundles.

We need to 
improve brand and 
product 
consistency 
across all sales 
and marketing 
channels. Need higher 

Google 
ranking and 
increase 
conversions.

Many users are 
resistant to 
change. We need a 
modern user 
interface tailored 
to the tasks of 
each user.

Supply
Chain Manager

Data
Steward

Project 
ManagerMerchandiser Marketing 

Manager
Ecommerce

& Digital Marketing

Different roles & users -> different 
expectations and areas of focus



Customer Experience Defines Your Success

$62B lost
U.S. Business lose an estimated 
$62 billion in sales annually due to 
poor customer experiences.

91% of dissatisfied customers will 
not do business with a brand that 
failed to meet their expectations.    

2021

2021



Is this the Customer Experience you want?



90%
lost  before 

shopping cart

33%
not enough

Information to 
buy

40%
Returns in

Fashion

15%
Returns in
Electronics

Incomplete product data affects 
ecommerce conversions & product return 
rates
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Source: 1WorldSync 2017

45% have

lost more than $1 million  
in revenue due to cross-channel commerce challenges

51% 
don’t support 

Mobile Commerce

80% 
don’t integrate PIM 
across web, mobile, 

applications, 
and physical stores

Cross-Channel Commerce is still a 
Challenge



Informatica Product 360 
– Why It Works



0504030201
Awareness Consideration Trial Purchase Advocacy

The Customer’s Purchase Journey has changed

Search
PurchaseLocate

Post-
Purchase

Review

Discover

Research

Recommend

Compare

ReturnAlert

Share
Influence

Select

Interact



Easily Manage Complex Product Data

• Text
• Images
• Videos
• Documents
• Audio-files
• Graphics
• Attributes
• Hierarchies…
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Provide Consistent Omnichannel Experience 
Rich Product Data Closes the Sale
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Multichannel Preview
Envision the presentation of your products across different channels

Product 360
Multichannel Preview

Online Store E-marketplaces

Mobile Store or 
App



Exchange Collaborate Approve

Acquire Standardize Enrich Manage Publish

Market’s Only Modular End-to-End MDM Solution

Store

Data Pools

Digital

Social

Suppliers

Data Pools

Business Partners

Source Systems

Data 
Onboarding

Improve
Omnichannel

Customer
Centricity

Product 360

Ecommerce
Manager

Buyer

Category
Manager

Data
Steward

Campaign
Manager

Photographer

Check-In
Team

Product
Manager

Trusted Source for Product Information Management
Supplier 360 Customer 360
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Enterprise Platform and Integration

• Users love tailored user experience 
and flow

Informatica Data Quality
• Users love flexible and agnostic data 

integration possibilities
• Intelligent import mappings
• Full service REST API
• Channel previews
• Powerful mass data exports
• Accelerators like GDSN, IBM WCS, …

Syndication
• Users love intuitive guidance and 

transparent trigger based process flow

Informatica BPM
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Enterprise User Experience

• Users love graph view and insights on 
product data and relationships

Product Experience Dynamic Data Model
• Users love build in 

media management 
component

Digital Asset Management
• Users love business user data 

modelling for highly dynamic values



Deployment Examples



23 © Informatica. Proprietary and Confidential.23

On Premises or Cloud
Informatica Cloud | Public Cloud | Private Cloud | On Premises

Cloud
“Economics of

computing”
Desktop
Clients

Web
Clients

REST
Clients

On Premises

“Classical
Approach”

Desktop
Clients

Web
Clients REST

Clients
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Terminology 

Product Item

Variant Catalog

Structure
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Product

• A group of items that 
share common 
attributes
• All items that belong 

to a certain product 
have the same set of 
“defining attributes” 
• Items clearly differ in 

terms of the attribute 
• A product itself is not 

represented by a 
physical object
Its sole purpose is to 

25
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Item

• A uniquely defined 
product that can be 
bought or produced, 
placed in stock, if 
appropriate, and 
sold
• An item represents a 

concrete variant of a 
product typically 
differing in the 
defining attributes or 
in packaging 
information from 

26
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Variant

• Objects of a 
similar form 
or function 
whose 
subordinate 
attributes 
differ
• These 

objects can 
be linked to 
each other 
in 
hierarchies 
consisting 

27

Product

Variant

Item

Product Number

Group Image

Long Description

Variant Number

Image

Color

Price

GTIN

Size

Defined By:
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Products, Items and Variants
Product - Item Relationship Example

12345          T-Shirt for Men, Striped, Collar Neck, available in different sizes and colors.

Item Number Size Color Image UOM Min 
Quantity

Price

12345-S-bl S Black <Image T-shirt Black> One 1 7.99USD

12345-S-re S Red <Image T-shirt Red> One 1 9.99USD

12345-M-wh M White <Image T-shirt White> One 1 9.99USD



Demo



Q&A?
Thanks!


